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You control the Information Age.
Welcome to your world.
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Jeff Jarvis: Dell

Learns to
Listen

The blogger who brought you "Deill
Hell" and set off a firestorm of
complaints about the PC maker's

L woeful customer service thinks Dell
has come a long way

Video: Dell Learns from Customers
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Emerging countries embrace technology but obstacles
remain

Steve Felice, Prezident—Ax=ia-Pacific and Japan
Today we announced results of Dell-commissioned research conducted by the Economist Intelligence Unit in London that
shows unmistakably what we hear from customers: Managers in the world's fast-growing emerging economies place a
very high value on information and communications technology (ICT), in particular on how it benefits operating efficiency.
However, those same customers are seeing obstacles to their ability to get and use technology most effectively-the high
cost of equipment and semices, skills shortages, poor telecommunications infrastructures, and a lack of central
government strategies for ICT.

The Dell/EIU research involved 537 senior-level business executives and managers in Brazil, Russia, India and China, the
BRIC countries; UAE and five other Gulf nations; Mexico; South Africa; and Vietnam_ The survey focused on four areas
of ICT: impact, barriers to use, skills and training, and policy factors. Key findings include:

s Among companies which have been unable to obtain the technology they need, 41 percent of respondents say
high cost has been the primary obstacle,

s 45 percent cite insufficient national and local telecommunications and Internet infrastructures as hindrances to
better ICT use, and

* 36 percent of those surveyed believe a lack of adequate technology skills among their employees prevents them
from applying ICT most effectively.

Customers across Asig-Pacific and Japan and in other countries are tellinog me those same thinas. Because of the
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Web 1.0 - Find me
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