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Referéncias educacionais
Estudos Basicos e Secundarios
Liceu Nacional de Portalegre
Estudos Universitarios

Frequéncia e conclusédo dos bacharelatos e licenciatura em
Economia/Organizacdo e Gestdo de Empresas

Universidade Técnica de Lisbhoa:

Instituto Superior de Ciéncias Sociais e Politicas (1972/73 - 1974/75)
Instituto Superior de Economia (1975/76 - 1976/77)
Mestrado em Comunicacdo Educacional Multimedia -UTL(1993/94)

Diploma de cursos de formagdo complementar e pés-graduagao

em diversas OrganizacBes Nacionais e Internacionais

Certificado em Controlo de Gestéo : Lishoa/CEGOC

Certificado em Marketing Management : Lisboa/CIFAG

Certificado em Engenharia Industrial: LNETI -Lisboa / IESE-Barcelona

1982- Certificado em Metodos Pedago6gicos para o Ensino da Gestédo
Lisboa/CIFAG

Certificado em Engenharia Industrial :Portugal/Suécia-LNETI/SEC

Certificado em Planeamento Estratégico: Lisboa/CIFAG

Certificado em Marketing Industrial:Lyon/ ESCLyon

Certificado em Marketing de Bens de Grande Consumo:Paris/HEC

Diploma do International Teachers Program:Paris/HEC

Certificado "European Marketing":Fontainebleau/INSEAD

Certificado "Management Financial Services":New York / COLUMBIA
UNIVERSITY

1988- Certificado em "Managing the Sales Force":Lausane/IMD

1989/90 -Frequéncia de varias Top Management Conferences no MCE

(Philip Kotler, John Bateson, George Day, Louis Stern)

1991-Top Management Conferences-Meetings
(Global Marketing Conference, Services Conference, TQM for
Service Organizations)

1995-Top Management Conference-EFMA-Paris

2002-Kwoledge Management -Harvard Bussiness School-EUA

2004-Top Management Conference - Payment systems - Londres

2005-Top Management Conference - SEPA (Single Euro Payments Aerea)

2007-Public Procurement Conference Geneve

2008-International Marketing — CIM-London

2009-Digital Marketing-CIM -London
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Referéncias Profissionais

Desenvolve em paralelo desde 1978 uma carreira de docente universitario ligado aos temas Gestéo,
Marketing e Operacdes (com especializagcdo em Organizacdes de Servicos) e
Quadro/Gestor e Consultor em Empresas Privadas e Publicas

. Estagio de fim de curso no Banco Borges & Irmdo no tema "Gestao de Agéncias Bancarias".

. 1978/1988-Assistente Universitario do ISCTE- Instituto Superior de Ciéncias do Trabalho e da
Empresa

. 1979/1981-Quadro do Gabinete de Planeamento e Controlo do Ministério da Habitacdo e Obras

Publicas.(FFH)

. 1982/1984-Sucessivamente, Quadro, Director Comercial e Coordenador de Marketing dos CORREIOS DE
PORTUGAL (CTT) na Regi&o de Lisboa.

. 1982/1991-S6cio fundador e gerente (até 1986) de uma PME de Confeccdes de Vestuario Exterior

. 1985/1988-Formador Permanente e Coordenador Responsavel pela area de Marketing do CIFAG/IPE.

. 1989/ 1997 -Director de Projecto e Responsavel pelo Departamento de Qualidade e Marketing -

IBERCONSULT-Consultoria e Formacédo de Gestdo Lda

. 1989/ 1995 -Assistente Coordenador do ISEG -Instituto Superior de Economia e Gestéo
. Desdel1995- Docente do Mestrado em Gestao de Projectos da Universidade Aberta / ISEL
. Desde 1997- Docente da Universidade Catoélica Portuguesa (licenciatura) e dos Programas Para

Executivos em regime presencial e a Distancia LishoaPAME,PAGECC,PAGS,PGOM PAGEF e PAGED

. Desde 1994- Sécio gerente da Tendéncias- Consultadoria, Comércio e Servigos Lda.

. Desde1995- Assessor do Prémio da Exceléncia do Sistema Portugués da Qualidade- IPQ

. Entre1997-2001 Administrador de Empresas no Grupo FIPAR: EASYSOFT,Software e Sistemas SA e
EASYPHONE PORTUGAL- Software e Sistemas SA Lisboa

. Entre 2002 e2004- Administrador Executivo da Empresa UNICRE

. Entre 20012007-Administrador Executivo das empresas da Rede SIBS

. Entre 2007-2008-Presidente do Conselho de Administragcdo ANCP

. Desde Owner Lusitanofonia Gestdo do Conhecimento e Saberes UP
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Managing digital
technology in Management

Francisco Velez Roxo
Lusitanofonia: Gestdo do Conhecimento e Consultoria de Saberes UP
Professor Auxiliar Convidado - Catélica Lisbon

fvelezroxo@amail.com

lusitanofonia@gmail.com
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Purchasing power in Europe: €7.7 trillion

Others
New EU-
accession countries

Switzerland * _
United

Kingd
Netherlands V Ingdom
Russia (

Spain

Germany

19%

France

ltaly

European purchasing power in 2007

Source: Michael Bauer Research (2007) European purchasing power in 2007: who's on top? 31 August (retrieved from www.english.mb-research.de/content/view/). Reproduced with
permission
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Novos tipos de “Redes TecnoGestionarias”

Supplier

fanufacturer

Infra- Distributor
structure

Retailer

End User

Gestéao por Network: <

Associada a
Processos Flexiveis

(C)Francisco Velez Roxo
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Relacionar o processo operacional
com a estratégia

auidgest ()11

ESTRATEGIA COMPETENCIAS

Operacionais

novas potenc1al1dades A€ | sy “Proactividade e
crescimento... Curiosidade intelectual

“Orientacao para
resultados “
e

“Racionalizacao de muita vontade de ser o

custos operacionais”; melhor entre

os melhores

(C)Francisco Velez Roxo
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Customer
groups

Customer

s Technology
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Liberalizacao Tecnologias
- Eliminacao das Barreiras - Era Digital
- Novos Players - Fim das Distancias
- Hiper competicao - Comércio Electronico
- Impactos na cadeia de Valor - Tele-Colaboracéo

- Impactos nas Organizacoes

Novos Modelos

Globalizacao de negocio Orientacao ao Cliente
- Aumento da Competicao - Foco no Servico

- Economias de escala - Valor Acrescentado

- Redes de Conhecimento - Solucoes Integradas

- Aliancas globais - Qualidade de servico

- Moeda Unica - Rapidez

quidgest@quidgest.com | www.quidgest.com
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There are no longer
mature industries;

There are mature
ways of doing
business.

Michael Porter

| =1>" y
A .
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THE WAY Managers gﬁ%ﬁTE

work Qui
HAS CHANGED .

Now the Manager
has tools that allow:

* More research
« Better information

Where he looks for information and shares feedback and opinions

quidgest@quidgest.com | www.quidgest.com
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Perceived
complexity/behavioura

L
coniy
—

Perceived
advantage/usefulness

Digital
shopping
behaviour

Transaction costs /

and channel

Personal
and situational

fa Ct‘y

v /

auidgest 2011

Social norm

A

Perceived

Perceived

U

Potential determinants of consumer digital shopping behaviour

(C)Francisco Velez Roxo
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* Sistemas de Informacao Evolutivos
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What is ICT for managers? chidgestzon

ICT refers to information and
communication technologies affecting,
among others:

— Analysis and planning

— Databases

— Communications

— Research

— Customer relationship management
— Self-service technologies

quidgest@quidgest.com | www.quidgest.com
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Purchase E Accounting

Production

Planning
& ERP @Hﬂ
Enginmrim@

Salas =1}
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Software, Cloud, etc...
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CRM software for gathering and managing customer information to improve

customer relationships and service provision

Source: SalesLogic CRM system from Scientific Computers Ltd (www.scl.com). Reproduced by permission of Sage Publications
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ENQUADRAMENTO
ASPECTOS CHAVE
— FLUXO-VOz

—  FLUXO - EMAIL

—  APLICACAO DO
AGENTE

—  RELATORIOS
SERVICO PRESTADO
—  PRESSUPOSTOS

— EQUIPA
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in {
operations,
Aoent and interaction state, Telephany and session operations
algiz]
Collab.

. Client and

Z
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configuration

PROGRAMAS ACADEMICOS lFORMA(}f\O DE EXECUTIVOS PROFESSORES E INVESTIGAGAO. EMPRESAS INTERNACIONAL ALummi NoiciAs  EVENTOS A FCEE

LICENCIATURA ‘MASTERSOF Scmncs{ THe Lisson MBA ~ MASTER IN FINANCE  MESTRADO EM DIREITO E GESTAO ~ PROGRAMA DE DOUTORAMENTO

{ |
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MSc m Economics
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Innovation Technology
LisBoA .
Agent statistics

.STUDENTS OFFICE and
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P Lke

MasterCatolicaLisbon New Double Degree Agreements for MSc
Programs: Bocconi, Italy + BI, Norway.

Agent Script area for business integration (3™ party systems, CRM, custom web pages with relevant
context infarmation...)
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Second life: A virtu

al world

A Second Life | Showease: Your Fashion, Music and Arts Guide to the
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- ~
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I §| Linden Lab’ 73

Read more

About Second Life About Linden Dollars  About Virtual Land About Second Life Grid About Linden Lab
What is $econd Life? Buy and &ell Linden Dollars  Purchasing Land How Organizations Use the The Company
Membership Plans Billing and Trading Limits  Mainland Pricing & Fees Platfarm Management
Dounlaad Secand Lifs Feas Privats Region Pricing Build Your World Culture
Systam Requirements Economic Statistics Land Partsl
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The St Patrick’s Day Parade in Ireland received 12 million visitors on Second Life

Source: Linden Research, Inc.
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the virtual world on the Web

quidgest@quidgest.com | www.quidgest.com

0XO0



IKEA Uses online chat

to help customers

File ~Edit ‘View Fawvorites Tools  Help
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Source: © Inter IKEA Systems BV 2006
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VALID FROM

BRIT VIP

Limited FEdition YA , ELECTRONIC USE ONLY

The Paypass card from MasterCard used at the Brit Awards 2008

Source: Courtesy of MasterCard / Agency: Weber Shandwick
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* Physiological
— DNA
— Fingerprints
— Retina and handscans

— Pheromone signature

e Behavioural

The use of biometrics (fingerprint and retina recognition) is growing in both
products and services

Source: Pasieka/Science Photo Library
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1 billion phones with online access in 2012?

— 1z - - - - - - - e
! N

quidgest@quidgest.com | www.quidgest.com

(C)Francisco Velez Roxo



DIA co
CLIENTE
Quidgest 2011

| Iél World Ahead Program

Introducing the digital world

to the next billion new users

Intel is investing $1 billion over the next 5

years to enhance lives by providing access to
uncompromised technology for anyone, anywhere.

]L

quidgest@quidgest.com | www.quidgest.com

(C)Francisco Velez Roxo



DIA co
CLIENTE
auidgest 2011

quidgest@quidgest.com | www.quidgest.com

(C)Francisco Velez Roxo



The Future ?
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